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Lesson 4: Don’t be Played! How Tobacco Marketing Targets YOU-th
Talking Points and Slide Chart
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	· Today we’re going to talk about media, marketing, and messaging from the tobacco/nicotine industry.
· In our earlier lessons, we talked about what tobacco/nicotine does to the brain, the body, the environment, and our community. 
· Today we are going to look at how the tobacco/nicotine industry tries to get young people to start using in the first place, and how you can recognise and resist those tactics.
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	· Today we're going to look closely at how tobacco/nicotine is portrayed in media and advertising.
· This is a non-judgmental space. We're not here to judge anyone's choices. 
· Our goal is also not to promote or encourage product use. 
· We're here to understand how companies use messages, images, words, and design to influence what people notice and think about their products.
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	· (Teacher note): Read slide, or invite a pupil to read the topics aloud.
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	· Before we begin, let's think about advertisements. Some ads catch our attention right away, while others don't.
· Take a minute to look at these two advertisements. As you look, jot down 1–2 words describing what you notice or how each makes you feel.
· Turn to a partner and discuss:
-What caught your attention first?
-Why do you think it stood out?
(Give pupils 1–2 minutes to look, then 1 minute to discuss.)
· (Ask pupils): Did everyone notice the same things, or did different people notice different details?
(Take a few pupil responses.)
· People may notice different things, such as colours, images, words, or the product itself. Companies carefully choose these details to capture attention.
· (Ask pupils): Do you think tobacco/nicotine companies use some of these same strategies to get people's attention?
(Quick thumbs up/down or take a few pupil responses.)
· Exactly. Advertisements are designed to get our attention and communicate a message.
· So, how can we look beyond what we see on the surface and understand what an advertisement is really communicating?
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	· When you looked at the advertisements, you noticed the images, words, colours, and other details used to capture your attention.
· That is part of media literacy.
· Media literacy means decoding media messages, understanding their influence, and deciding whether they are trustworthy.
We're going to use these skills to look more closely at marketing messages.
· Listen for questions in the video that can help us decode marketing messages.
(Teacher Note): Play video.
· (Ask pupils):
Which question would be most useful when looking at an advertisement? Why?
(Take a few pupil responses.)
· These questions help us look beyond the surface and think about a message before accepting it.
· The four questions are:
-Who is the source?
-How is it trying to get your attention?
-How could this message be interpreted?
-Is the message fair and trustworthy?
· Now let's put these questions into practice. To start, let's look at how tobacco companies use advertising to sell products, attract customers, and keep them coming back.
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	· Before we discuss marketing today, let's explore the history of cigarette marketing. It is important to understand the history of tobacco and smoking because it all leads us to the present day.
· Starting in the 1800s (and continuing today!), companies began making and selling cigarettes and eventually other tobacco products. In fact, by 1896, the largest tobacco factory in the world was HERE in Northern Ireland.
· Gallaher Ltd was a cigarette company founded in Derry/Londonderry, which later built the largest tobacco factory of its time in Belfast. It's last factory was only closed in Ballymena in 2017.
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	· Cigarettes have been manufactured and sold in the UK since the 1800s. At the time, people did not fully understand the health risks of smoking.
· For many years, cigarette advertisements used misleading health messages and featured doctors, business leaders, and other trusted figures to promote smoking.
· As we look at these early advertisements, think about who is sending the message and what they want consumers to believe.
· (Ask pupils):
What do you notice about the people featured?
How are they presented?
What might the company want viewers to associate with smoking?
(Take a few pupil responses.)
· These ads used trusted and successful-looking figures to associate smoking with health, success, sophistication, and trust.
· But that began to change as research revealed more about the health risks of smoking.
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	· By the way, when we say Big Tobacco, what we mean is the largest companies that make and sell tobacco/nicotine products. 
· By the 1950s, more people were learning about the health risks of smoking, including cancer and heart disease. 
· In 1964, the UK's Chief Medical Officer released a report identifying cigarette smoking as a serious health risk.
· As public awareness grew, tobacco companies faced growing concerns about how this could affect cigarette sales.
· Look closely at these advertisements. How do you think the companies are responding? (Ask pupils):
-What words or phrases stand out?
-Do any messages make cigarettes seem safer or less harmful?
-What do “reduced” and “takes the fear out of smoking” suggest?
(Take a few pupil responses.)
· These ads show tobacco companies changed their messaging as public concerns about smoking grew.
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	· One way Big Tobacco kept attracting consumers was by creating advertising for specific groups of people. (Ask pupils): What do you think it means to target a specific group?
(Take a few pupil responses.)
· Targeting means designing marketing around a group's interests, experiences, or lifestyle.
· Tobacco companies began targeting women as early as the 1920s. By the 1960s, brands and messages connected smoking with independence, freedom, and modern life.
· Look at the three advertisements. Think about who is behind each message, who it is speaking to, and how the message could be interpreted.
· The first advert shows a female tennis player smoking. These True cigarettes are being marketed as the healthier way to smoke. At the time a cigarette company was the only sponsor of the first professional women's tennis circuit. 
· The second advertisement shows a woman lighting her husband's cigarette as she sends him off to war, connecting smoking with a patriotic and emotional moment.
· The third connects smoking with Irish women and connects with appetite and staying slim.
· These ads show how tobacco companies adapted their messages to specific audiences. (Ask pupils): Why might a company create different advertisements for different groups?
(Take a few pupil responses.)
· Different audiences may respond to different messages, so companies can adapt what they say and how they say it to make a product more appealing to a particular group.
· Reference: https://truthinitiative.org/research-resources/targeted-communities/old-tactics-new-products-how-big-tobacco-targets-women
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	· One particular community the tobacco/nicotine industry increasingly targeted was the Black community.
· Look at the advertisements on the screen. What do you notice about the people, images, culture, or lifestyle shown?
(Take a few pupil responses.)
· The industry used Black celebrities, music, culture, and style to make tobacco products feel relevant and appealing. The ads feature examples such as Jackie Robinson, a Kool jazz festival, and messages about style and “good taste.”
· Menthol cigarettes were also heavily marketed in Black communities through advertising, sponsorships, and price discounts.
· Remember menthol from our earlier lesson? Menthol creates a cooling sensation that can make cigarette smoke feel less harsh, while nicotine remains the addictive substance.
· Most flavoured cigarettes were banned in the UK in 2017, but menthol cigarettes were excluded from the ban and it took to 2020 for the UK to ban them. The tobacco/nicotine industry continued marketing menthol products, showing how companies adapted their marketing to reach specific communities.
· (Teacher Note): When discussing targeted marketing, remind pupils that this is about the choices made by the tobacco/nicotine industry, not about the people in the community.
· You might say: "The tobacco/nicotine industry chose to market certain products more heavily in some communities than others. That reflects the industry's marketing strategy, not anything about the people who live in those communities."
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	· Companies also looked for other audiences they could reach. Let's look closely at this advertisement and see who you think it was designed to appeal to.
· (Ask pupils):
-What do you notice about the images, characters, or style?
-Who do you think this advertisement is designed to appeal to? Why?
-How could the message be interpreted?
(Take a few pupil responses.)
· The bright colours, comic-style design, and cartoon characters may suggest that the advertisement was designed to appeal to a younger audience.
· The tobacco/nicotine products and platforms may have changed over time, but advertisements still use familiar images, styles, and messages to appeal to young people.

	12
	[image: ]
	· So, why am I telling you this story if it all happened before you were born?
· (Ask pupils):
Why do you think understanding the history of tobacco/nicotine marketing matters today?
(Take a few pupil responses.)
· History helps us recognise patterns. The products and platforms may change, but the goal of reaching new and young consumers remains.
· For example, e-cigarettes are a newer type of tobacco/nicotine product on the UK market since 2007. Tobacco/nicotine companies continue to look for new ways to reach new and young consumers.
· Now let’s look at what the industry itself said about attracting new consumers.
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	· In 1981, a Philip Morris executive said, “today’s teenager is tomorrow’s potential regular customer.”
· That statement gives us a clear look at how the industry viewed young people as potential future customers.
· Remember how the adolescent brain is still developing? This can make young people particularly vulnerable to nicotine dependence.
· As more people learned about the health risks of smoking, new laws and regulations were introduced, including health warnings and limits on some forms of tobacco advertising.
· But regulations did not end the industry’s efforts to attract new and young consumers. Companies continue adapting as the market changed.
· One way we can see this change is in the products themselves.
· Let's look at the progression from cigarettes to e-cigarettes.
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	· For many years, tobacco companies used advertising, sponsorship and product branding to make smoking look attractive and normal.
· The Tobacco Advertising and Promotion Act 2002 introduced major restrictions on tobacco advertising across the UK. This gradually removed tobacco advertising from billboards, newspapers, magazines and sports sponsorship.
· One example was Formula One racing, where cigarette brands such as Marlboro had previously been highly visible. Tobacco sponsorship in UK-based sporting events was eventually phased out.
· The UK has also introduced other measures to reduce smoking and protect public health:
· 30 April 2007: Smoking in enclosed public places and workplaces was banned in Northern Ireland.
· May 2017: Most flavoured cigarettes were banned in the UK.
· May 2020: Menthol cigarettes and menthol tobacco products were banned.
· May 2017: Standardised "plain" tobacco packaging became mandatory, removing colourful branding and increasing the visibility of health warnings.
· These changes were designed to make tobacco products less appealing, reduce youth uptake of smoking, and help create a smoke-free generation.
· From January 2027, people born on or after 1 January 2009 will never legally be able to buy tobacco products. The age of sale will rise each year for this generation as part of plans to create a smoke-free generation.
· Optional discussion question:
Why do you think governments have introduced rules that limit tobacco advertising, sponsorship and packaging?
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	· As cigarette use declined, tobacco companies expanded into newer nicotine products, including e-cigarettes.
· The rise of JUUL in 2015 was an important turning point. Its sleek design, easy-to-use device, and marketing made e-cigarettes much more visible and accessible to consumers.
· As the market grew, more companies entered and product variety expanded, including different designs, flavours, sizes, and features.

· Look at the progression on the screen. Notice how e-cigarettes have evolved from early products into the wide variety we see today.
· The products changed, but do some of the ways they are presented look familiar?
· Let’s take a closer look at an example.
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	· Here’s an example of marketing. Let’s see what stands out.

-What products do you notice?
-What similarities do you notice between these products and the ads we looked at earlier?
-What differences do you notice?
-What stands out about the products or how they are presented?
(Take a few pupil responses.)

· This gives us a snapshot of how flavoured tobacco is presented to young people.
.
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	· (Ask pupils): Where do we see e-cigarette marketing?
· Let’s start with what we see around us.
· (Ask pupils): Where have you seen e-cigarettes or other tobacco/nicotine products promoted?
(Take a few pupil responses.)
· One place we see a lot of tobacco/nicotine marketing today is social media.
· (Ask pupils):
Why do people use social media? What kinds of content do people spend time looking at?
(Take a few pupil responses.)
· Social media gives companies opportunities to reach large audiences through content people already engage with, including music, humour, trends, celebrities, and influencers.
· Young people are also active on these platforms, making social media an important place for companies looking to reach younger audiences.

	18
	[image: ]
	· Before we look at more specific examples of e-cigarette marketing, let’s make a quick distinction between a marketing strategy and a marketing tactic.
· A marketing strategy is the overall approach used to reach a goal.
· A marketing tactic is a specific action used to carry out that strategy.
· Think of it this way: the marketing strategy is the bigger plan, and the marketing tactics are the things you do to make that plan happen.
· For tobacco/nicotine companies, using social media is part of their strategy for reaching consumers, including young people.
· The tactics are the different ways companies use social media to get attention and shape how people think about their products.
· (Ask pupils): What are some things a company could do on social media to get your attention?
(Take a few pupil responses.)
· Keep those ideas in mind. Now let’s look at some common marketing tactics and practice recognising how they work.
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	· These are four marketing tactics that YOU-th should be aware of.
· (Teacher Note): Read through the four tactics on the slide.
· (Ask pupils):
Which of these tactics do you think you’ve seen before? Where might you have seen it?
(Take a few pupil responses.)
· As we look at each tactic, think about how and why a company might use it.
· Let’s also bring back the four questions from the video:
-Who is the source?
-How is it trying to get your attention?
-How could this message be interpreted?
-Is the message fair and trustworthy?
· Keep these questions in mind as we look at each tactic and think about how it can shape what we think and feel about a product.
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	· The first marketing tactic we're going to look at is product placement.
· Product placement is when a company puts a product where people are likely to see it and connect it with something else.
· This tactic may appear in movies, TV, music videos, social media, and other media.
· The key question is: How is the product being presented?
· (Teacher Note): Guide pupils through a brief discussion using the questions below. Encourage them to explain what they notice and why they think the product was placed that way.
· (Ask pupils):
-Where is the product placed?
-What is around it or connected to it?
-Does the product stand out, or does it look like a natural part of the scene?
-What might those connections make someone think or feel?
· (Teacher Note): Encourage pupils to scan the scene from the centre outward, noticing the product's size, position, surroundings, colours, words, and connections.
· Product placement isn't always obvious. Looking at what surrounds a product can help us notice the message the placement may be creating.
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	· Now, let’s apply what we just learned to another social media post.
· As you look at the post, think about how the product is presented and what it is connected to.
· (Ask pupils):
-What do you notice about how the product is presented?
-What is the product connected to in the post?
-How does the placement affect how you notice the product?
-What message might viewers take away from seeing the product this way?
· (Teacher Note): Guide pupils through a brief discussion and invite a few students to share their observations.
· (Teacher Note): Encourage pupils to scan the scene from the centre outward, noticing the product's size, position, surroundings, colours, words, and connections.
· The product may not be the main focus of the post, but its placement can still shape how viewers notice and think about it.
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	· Another marketing tactic is the use of bright colours and design to attract attention and influence how a message is presented.
· Companies carefully choose colours, shapes, images, and other visual details to grab attention and create associations with a product.
· Let’s look at the advertisements on the screen. (Ask pupils):
What catches your attention first?
(Take a few pupil responses.)
· Now look more closely:
-In the first ad, what do you notice about the colours and the flavours of the e-cigarette?
-In the second, what do you notice about the e-cigarettes and the girl's wig?
-In the third, what image are they trying to conjure up in your mind?
(Take a few pupil responses.)
· These choices create visual connections between the product and the people, objects, or setting around it. 
· (Ask pupils):
What feeling or association might these choices create?
(Take a few pupil responses.)
· Now you’ll practice looking closely at these visual choices and thinking about why a company might have made them.
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	· (Teacher Note): The timed portion of this activity is intended to add energy and encourage quick observation, not to assess how quickly pupils can work. Pupils who do not work well under time constraints may opt out of the timed portion and complete the activity at their own pace.
· We've looked at how colours, design, and placement can guide our attention. Now it's time to put those skills together and practice decoding an advertisement.
· (Tell pupils): Get into pairs or small groups. You will have 30 seconds to investigate the advertisement. Write down as many clues as you can, including:
-Colours
-Shapes
-Images
-Where the product is placed
-What else is in the scene
-How the ad makes you feel
· (Tell pupils): Now you have 60 seconds to work together to answer:
-What do you think is the overall message of the advertisement?
-Who do you think the advertisement is trying to reach?
-Which clue best supports your thinking?
· (Teacher Note): For fun, you can say that the team that finishes first with the most clues and the strongest explanation wins.
· Great job! You just practiced looking at an advertisement critically, rather than simply taking the message at face value.
· We focused on what the ad shows and how those choices create a message. But there's another question we need to ask: What isn't the ad showing us?
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	· That brings us to our next tactic: misleading messaging.
· Think about an advertisement you've seen recently. It could be for food, shoes, a video game, makeup, or anything else.
· (Ask pupils):
Did the advertisement tell the whole story, or did it leave something out?
(Take a few pupil responses.)
· Advertisements are designed to persuade us. Sometimes they do that by showing us only part of the story.
· A misleading message doesn't always tell an outright lie. It can leave out important information or make a product seem more appealing, safe, or desirable than it really is.
· Let's look at the advertisement on the screen.
· (Ask pupils): What positive ideas or feelings does the ad connect with the product?
(Take a few pupil responses.)
· For example, “Leader of the Pack” connects the product with confidence, popularity, leadership, and being part of a group. The ad highlights those positive associations while leaving out important information about the product and its risks.
· This is sometimes called the “cool factor.” The message doesn't have to say these things directly. The words and images can create an impression about what using the product might say about you.
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	· The final tactic we’ll look at is product variety.
· Think about a favourite snack company. Does it offer just one option, or lots of flavours and varieties?
(Take a few pupil responses.)
· Tobacco/nicotine companies use a similar approach, offering different flavours, colours, styles, and designs.
· Look at the video advertisement on the screen.
· It features the different flavours and colours of devices (Ask pupils):
-What do you think of the ad?
-What stands out about how the flavours/colours are presented?
(Take a few pupil responses.)
· Offering more choices gives companies more ways to connect with different consumers.
· Now let’s put these ideas together and practice looking more closely at a marketing message.
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	· The example on the screen is an Instagram post from an e-cigarette company.
· Now it’s your turn to put the media-literacy questions to work. Use two of the questions from the video we watched earlier: How could this message be interpreted? How is it trying to get your attention?
· (Teacher Note): Pupils will apply the media-literacy process they have practiced throughout the lesson. In pairs, have Pupils analyse the ad, answer the two questions, and record specific evidence from the ad that supports their responses.
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	· Let’s apply the same process to a new advertisement.
· Take about 5 minutes to look closely at the ad and answer:
How could this message be interpreted? Is the message fair and trustworthy?
· (Teacher Note): Pupils respond independently, then pair-share with a partner.
· Ask pupils to consider:
-What message is the ad creating?
-What information might be missing?
-What makes the message seem trustworthy or questionable?
(Take a few pupil responses.)
· The goal is to look beyond what the ad shows and consider the message it creates and whether it gives a fair picture of the product.
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	OPTIONAL
· We’ve now seen several examples of how marketing can shape the way people see tobacco and nicotine products.
· Let’s watch a short video that brings together some of what we’ve learned today.
· As you watch, think about how knowing these tactics can help you question the messages you see and make your own decisions.
· (Teacher Note): Play video. https://youtu.be/U6HPkqWvICU?si=QP8XgoahcxrIems4(After the video, ask students):
-What did this lesson change about the way you look at tobacco/nicotine marketing?
-Why might knowing these tactics change the way you respond to an ad?
-What questions can you ask when you’re not sure whether a message is giving you the whole story?
-How might knowing these tactics help you make decisions for yourself?
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	· Today we've seen how tobacco/nicotine companies use marketing strategies and tactics to attract consumers and shape how people see their products.
· Like other businesses, their goal is to sell products and make money, so they carefully consider what gets people's attention and influences their decisions.
· The good news is that recognising these tactics gives us a chance to pause and think critically. Instead of simply accepting an advertisement's message, we can ask what the company wants us to notice, think, or feel.
· Understanding marketing helps us make more informed decisions about the messages we encounter.
· Now let's think about how we want to respond when we see these messages.
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	· (Ask pupils): Now that you know how these marketing tactics work, how could you respond when an advertisement is trying to influence you?
· (Give students 1–2 minutes to think, then take several responses.)
· (Teacher Note): Record student ideas. If needed, prompt with:
-Think critically about the message.
-Ask what information is missing
-Check a trustworthy source
-Talk with a trusted adult
-Report or block the content
-Recognise the tactic being used
· Those are all ways to take control of the message rather than simply accepting it. The goal isn't to avoid every advertisement, but to recognise when someone is trying to influence you so you can make informed decisions.
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	· Activity: Flip the Script – Create a  Counter-Marketing Campaign 
· (Ask Pupils): Based on the ads we analysed today, do you agree with the claim that e-cigarette ads are using tactics to appeal to young consumers like you? (Take responses).
· Follow-up: How does that make you feel? (Take responses.)
· Throughout today's lesson, we've learned that advertisements are carefully designed to persuade people.
· Now it's your turn to flip the script. Imagine you're creating a counter-marketing campaign. In this campaign you'll create a counter-argument, or a message that tells the truth and helps people think critically about using e-cigarettes.
· Your challenge is to choose one marketing tactic we discussed today and use it in a positive, truthful way.
· For example, you could:
-Use bright colours or strategic design to draw attention to an important health message.
-Use product placement to place a health message where people are likely to notice it.
-Use product variety as inspiration to show different reasons someone might choose not to use e-cigarettes.
-Use misleading messaging as inspiration by creating a message that highlights information a marketing ad might leave out.
· You might create:
-a poster or print advertisement
-a social media post
-a short PSA storyboard/collage
-a commercial remix that rewrites a vaping advertisement with an honest message
· Think about:
-Who is your target audience?
-What message do you want them to remember?
-Which marketing tactic are you using, and why?

(Provide art supplies or allow digital creation.)
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	· (Review of resources from Lesson 1.) 
· (Teacher Note): Please feel free to edit or include resources that are relevant to your school and/or community. 
· These resources are here to support young people when they need help, information, or someone to talk to.
· They can provide guidance, connect you to support, and help you make safer choices.
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	· You've now practiced looking at marketing from both sides: first as someone decoding a message, and then as someone creating a response.
· Before we finish, let's think about how you can use this skill the next time you see an advertisement.
· (Ask pupils):
-What's one question you'll ask yourself the next time you see an advertisement?
-How could that question help you decide whether to trust or question the message?
(Give pupils 1–2 minutes to write, then invite a few pupils to share.)
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	· (Teacher Note): Read key takeaways or have pupils volunteers read off slide.
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	· Now let's test our understanding of today's lesson by playing a Kahoot game.
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N Elements
2 « Today we're going to look closely at how
Grounding & tobacco/nicotine is portrayed in media and "
Setting the advertising. T m
wWERLD CU
Tone for This m:;g’:;r « This is a non-judgmental space. We're not here Text g
Les;nn What are tobacco/nicotine judge anyone's choices. .
advertisements really trying « Our goal is also not to promote or encourage WALKERS,
ey product use. P! o
« We're here to understand how companies use Brand v?:g;h
messages, images, words, and design to influe )
what people notice and think about their produc &)
Uploads
3 * (Teacher note): Read slide, or invite a student 4
read the topics aloud. Tools
Projects
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-Why do you think it stood out? @
(Give pupils 1-2 minutes to look, then 1 minute to Templates
discuss.) = .
* (Ask pupils): Did everyone notice the same thing 28 Meula llteracv
did different people notice different details? Elements.
(Take a few pupil responses.
* People may notice different things, such as ¢glo T
images, words, or the product itself. Companies Text
carefully choose these details to capture attenti o
* (Ask pupils): Do you think tobacco/nicotine
companies use some of these same strategies t a—
get people's attention?
(Quick thumbs up/down or take a few student >
responses.)
. . Uploads
* Exactly. Advertisements are designed to get our
attention and communicate a message. P2
* So, how can we look beyond what we see on the =
X Tools
surface and understand what an advertisement 0
really communicating? =
5 o (Show the example.) Projects
* Your drawing may look completely different from th
~ Warm Up: Creative Reset example. There is no specific image you -~ _ ~xpec 32
" to create. The goal is to stay focused on h Aivit!
m* & and notice what you experience as you work. eos)
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« Now let's put these questions into practice. To star Canva Al
let's look at how tobacco companies use advertisin
sell products, attract customers, and keep them co m
back.
Templates
' . HISTORY IN OUR OWN HOME PATCH
6 * (Ask pupils): When does a situation become stress gg
« Take a few seconds to think about your response.
. Elements
e Then turn to a partner and discuss:
S When does e it aticn -What might make a situation feel demanding, challeng
or difficult to manage? T
- m:-' ";‘;‘:I:‘ '_';'Ig'r:*'mk' -What factors might make the same situation feel more Text
more stressful for one stressful for one person than another?
person than another? « You can speak generally or use a fictional example
‘You do not need to share a personal experience.
« (Give pupils about 1-2 minutes to think and discus
« What ideas came up in your conversations? (Take
few pupils responses.) &)
* You've already identified some important ideas abc Uploads GALLAHER'S
what can make stress feel different from person to ToBACCO WORKS
person. & BELFAST
* Let's compare your thinking with how stress is defil =
Tools
7 « Stress is a response to demands or change.
« Stress is not only a feeling. It can affect our bodies ~
thoughts, emotions, and behaviours, including the
choices that feel possible when we're dealing with FEs
something demanding.
+ Stress is not a character testora sign th gy yeor 3%
"bad at handling things." The same situa.. an fe e
N motivating for one person and overwhelming for = Notes ® Timer 219 E - 6/35 83 7 @
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Lesson 4: Don't be Played! How Tobacco Marketing Targets YOU-th

6]

« The four questions are: Templates
-Who is the source?
-How is it trying to get your attention?

oo
-How could this message be interpreted? ZC)
-Is the message fair and trustworthy? Elements
« Now let's put these questions into practice. To
start, let's look at how tobacco companies use T
advertising to sell products, attract customers, and ot

keep them coming back.

6 « Before we discuss marketing today, let's explore
the history of cigarette marketing. It is important to

understand the history of tobacco and smoking

because it all leads us to the present day. &
« Starting in the 1800s (and continuing today!), Uploads
companies began making and selling cigarettes
and eventually other tobacco products. In fact, by P2
Tonatcs Wonns 1896, the largest tobacco factory in the world was =
HERE in Northern Ireland. Tools

* Gallaher Ltd was a cigarette company founded in

Derry/Londonderry, which later built the largest !
tobacco factory of its time in Belfast. It's last -
factory was only closed in Ballymena in 2017. s

7 « Stress is a response to demands or change. 99

Stress « Stress is not only a feeling. It can affect our bodies, L]
iressis  setof emotionak physical o thoughts, emotions, and hehaviours, including the eos) -~ _
l Goanitve (o, 1oughl e LCT2 0 chnices that feel nssible when we'ra dealina with 7 Notes (Y Timer 31% lpages 7/35 28 .7 @
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Lesson 4: Don’t be Played! How Tobacco Marketing Targets YOU-th
What might the company want viewers to ermplates
associate with smoking? o A nickname for the largest companies that make
(Take a few pupil responses.) 16 and sell tobacco products.
* These ads used trusted and successful-looking [Efsments
figures to associate smoking with health, success, “The cigarette that takes
sophistication, and trust. T the ZZAR oul of smoling!
« But that began to change as research revealed
more about the health risks of smoking. Text i
8 When stress helps us focus, prepare, or respond to a
challenge, it can sometimes feel motivating or
energising. This type of positive stress is called
eustress.
« Eustress can happen when we're facing a challenge o
that matters to us, but the demands feel manageable 3
within the circumstances. Uploads « PHILIP MORRIS
o (Ask pupils): Think of a demanding event that could
feel exciting, such as a tryout, interview, performance, 5
first day, or competition =
-What might make that experience feel challenging but stil Tools
manageable?
(Give pupils a moment to think, then invite a few general or 5
fictional examples.)
-What supports or conditions could help with the Projects e
event/situation?
(Take a few pupils responses.) &
* You might identify things like preparation, practice, o+
enough time, clear expectations, transportation, Apps
t, ri h = P
§ encouragement, o a supporive coac = Notes (3 Timer 31% I pages
Pagesof 19 4713words &) [ English (United States) D Focus B ——b——+ 9%
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9 + Not every challenging situation feels motivating or
manageable. When the demands of a situation feel
greater than the supports o resources available, stress @
can become distress. TS
« Distress is stress that feels unpleasant, overwhelming,
or difficult to manage. It can be short-term or continue o
over a longer period.of time. no ‘When companies create ads that will
attract people from a particular group.
Elements
nternal
Lesson 4: Don’t be Played! How Tobacco Marketing Targets YOU-th,
+ Distress does not mean someone is weak or “bad at &
handiing stress.” It can be a signal that the demands Uploads
someone is facing are outpacing the time, supports,
safety, or resources available to them »
«  (Ask pupils): What are some signs that a challenge has =
shifted from motivating ta too much? (Take a few Tools
general responses.)
+ Someone might noice difficulty concentrating, ~
disrupted sleep, feeling constantly on edge, avoiding
things, feeling overwhelmed, or having trouble keeping Projects
up with daily responsibiliies.
« For example, distress might result from ongoing scho~ o
demands, financial stress at home, relationship o+
changes, an injury, or several stressful situations Apps
happening at the same fime. = Notes (3 Timer 31% Pages 9/35
Pagesof 19 4589words & [ English (United States) I Focus B ——h——+ &%
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10 « So, what do these circumstances that can be stressful
actually look like in a young person’s life? @
« Pressures can come from many parts of lfe, including
school, home, work, relationships, online spaces, and Templates
the broader community.
« Lets look at a few different areas and consider what o>
young people may be experiencing in each one. o
o (Ask pupils): Choose one lens on the slide. What is one Elements
pressure a young person might experience in that
area?
o (Teacher Note): Ask pupils to do a silent write,
anonymous poll, or fictional scenario when answering
the questions
« Now think about what might make that pressure easier NSNS
or harder to manage.
o (Ask pupils): I this something the young person can
influence on their own, or might they need support, A
resources, or changes from other people or systems? o e
(Take a few pupil responses.) == e
«  The goal is not always to solve a stressful situation on Uploads Celebrities
your own
o Sometimes the next step is finding support or 5
identifying what needs to change around you =]
Tools
1 « When someone is experiencing a lot of stress, they
may sometimes feel like they're in a dark tunnel. It can
Move Through be difficult to see what comes next, especially when 5
Your Tunnel several challenges are happening at once. Projects
e e | « Butatunnel can also remind us that a difficult time can
formasmoge have movement. No one is expected to move through
el 90
S e a hard time alone o o
rEm « Sometimes the next step is using a caping skil. Othe .
times, the next step may be reaching for a person, _
- e =7 Notes  (© Timer 31% HPages 10/35 83 .» @
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Lesson 4: Don't be Played! How Tobacco Marketing Targets YOU-th, Templates
oD
11 «  When someone is experiencing a lot of stress, they 4o
may sometimes feel like they're in a dark tunnel. It can Elements
Move Through be difficult to see what comes next, especially when
Your Tunnel several challenges are happening at once.
e e | « Butatunnel can also remind us that a difficult time can
[ have movement. No one is expected to move through
e e ahard time alone
SEIRtenodin e « Sometimes the next step is using acoping skill Other
times, the next step may be reaching for a person,
resource, accommodation, or a change in the
conditions around you
o (Ask pupils): What could be a “light in the tunnel” when
someone is experiencing a difficult or stressful >
situation? s
« Alight could be a trusted adult, counselor, friend,
medical provider, quieter space, time to rest, an_ P
accommodation, or time away from a demand £
«  Remember, the “light’ doesn't have to make the entire T
situation disappear. Sometimes it simply provides
enough support to help someone take the next step. .
12 «  Earlier, we thought about how we recognise stress in oo
ourselves. One important next step is noticing how D
stress is showing up in our bodies
«  When we experience stress, our body responds. Str & 22
can also affect our thoughts, emotions, and
behaviours. Apps
«  You minht nnfica rhannac in thinne like clean haart =» Notes (3 Timer 31% LCJpages 11/35 38 7
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and messages to appeal to young people. Caraty
12 «  Earlier, we thought about how we recognise stress in @
ourselves. One important next step is noticing how
stress is showing up in our bodies Templates
« When we experience stress, our body responds. Stress
can also affect our thoughts, emotions, and oo
behaviours. 20
« You might notice changes in things like sleep, heart Elements
rate, muscle tension, headaches, stomach discomfort,
or energy.
« These experiences can be connected to stress, but
they can also have other causes. They are signals to
pay attention to, not a way to diagnose ourselves.
o If something is concerning or begins to interfere with
daily life, talking with a trusted adult or health
professional can be helpful
Uploads
3
Tools
nternal ~
Projects
oo
- q o+
Lesson 4: Don't be Played! How Tobacco Marketing Targets YOU-th,
Apps
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13 «  Noticing how stress affects us can help us recognise Cana )
when we may need support or a different way to cope.
« People respond to stress and difficult feelings in 3
different ways. Some may look for something that
provides quick relief or helps them manage what they EHREEE
are experiencing =
o For some people, this may include turning to 93 Blg Mnnev
tobaccolnicotine products because they believe they
will help with something else, such as staying focused Elements '0[ Blg Tobaccn
managing appetite or weight, o improving
performance. T
« These beliefs, along with other experiences or
influences, can affect why someone chooses to use Text "We do realise that today’s
tobacco/nicotine products. teenager is tomorrow’s
« While someone may notice a short-term effect, using potential regular customer.”
tobaccolnicotine to manage stress or another - Philip Morris executive
challenge does not address what is causing the
difficulty
« Nicotine affects the brain and body and can lead to o
dependence.
+ When someone uses a substance in an.attempt.to Uploads
manage stress, difficult emotions, or another challenge,
this is sometimes called self-medication &
«  Understanding why someone may turn to =
tobaccolnicotine can help us respond with empathy Tools
and without judgment. Understanding someone's
reasons does not mean that tobacco/nicotine is a safe 5
or effective solution
o Instead, we can explore strategies that address the Projects
source of stress or the challenge while supporting
overall well-being and reducing additional health risk~ oo
O+
14 « Now we're going to look at a fictional situation and th. s
ab?u‘t what might influence someone's decisions when TS (o) T a1% (CIPED) 12135 1 . @
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« As more people learned about the health risks
of smoking, new laws and regulations were
introduced, including health warnings and limits CB

on some forms of tobacco advertising.

* But regulations did not end the industry’s
efforts to attract new and young consumers.
Companies continue adapting as the market
changed. Elements.

« One way we can see this change is in the
products themselves.

+ Let's look at the progression from cigarettes to
e-cigarettes.

CanvaAl

Templates

Northern Ireland

moke-free from
o> ‘goes smoke-free fror
o

14 « Now we're going to look at a fictional situation and think Smoking dogs
about what might influence someone's decisions when Ml »
they are under stress. Read the scenario: (Read off Tobacco Advertising & \ Snotingdog
slide.) Promotion Act 2002
«  First, think about the questions on your own. &
« Then choose to either write about this case, answer
generally, talk with a partner, or pass Uploads
CREATING A SMOKEFREE GENERATION
«  After 10 minutes, I will open the floor for whoever SND TACKLING YOUTH VAPING
wants to share. »
«  Sample response answers: =
What stressors may cause Alex to consider self- Tools
medicating?
(Possible responses: keeping up with schoolwork;
balancing school and extracurriculars; responsibilites at ]
home; pressure to succeed; relationship or friendship profees .
problems; feeling overwhelmed; not having enough time to Sl s o MR
rest o recover) oo - 22 o b H
Q o+ ig? i 17-What Are M.
Apps
= =~ o oo
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« Optional discussion question: Canva Al
Why do you think governments have introduced rules
that limit tobacco advertising, sponsorship and CB
packaging?
Templates
15 * Inthe last activity, we talked about why someone like

Alex might have a hard time asking for help and some o8 clga[e“es to E-cigare“es Same approach!

of the barriers that could make it difficult to get support. %
* E-Cigarettes = Vapes

o One of those barriers can be stigma. Elements Cigarettes — > E-Cigarettes
«  Stigma around mental health and getting help can ; —
make people worry about being judged, seen as weak, T
o treated differently.
« For someone who is using tobaccofnicotine to cope Text

with stress or difficult emotions, these concerns may
make it harder to talk about what they are experiencing
or reach out for support.

« Stigma can become a barrier to getting help and

treatment.
o Let's practice listening for statements that blame or &>
shame. (Read the left column on the slide.)
Uploads.
£
nternal Tools

]

Projects . "
Lesson 4: Don’t be Played! How Tobacco Marketing Targets YOU-th, :":'“""“'""'"”“’
q o+ 16 - History 17- What Are V...
« Now let's look at how a more accurate and -
compassionate response might sound. (Read the right ‘ _ _
i < 7 Notes (J Timer 31% EJPages 15/35
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marketing made e-cigarettes much more visible
and accessible to consumers.

« As the market grew, more companies entered and CB
product variety expanded, including different
designs, flayours, sizes, and features.

« Look at the progression on the screen. Notice how ‘?’g Targe"ng Yo““‘ anﬂ“gn Ha'n“r8d Tonacco

e-cigarettes have evolved from early products into Elements ]
the wide variety we see today. % % o

Canva Al

Templates

nternal
Lesson 4: Don’t be Played! How Tobacco Marketing Targets YOU-th, (&)
Uploads
« The products changed, but do some of the ways
they are presented look familiar? .g
* Let's take a closer look at an example.
Tools
16 o Now let's practice different ways to respond when
someone offers you a tobacco/nicotine product. Think ~
What would you do f a friend offers you back to the video we watched in lesson 2 on navigating
e e e YU W e uncomfortable situations to help you think about the Projects = T
question ® = s 5
« (Tell pupils): In groups of two, think about the questic 0o PN > q - -
on the slide: & o+ i e 17-What AreMa... Il 18 d
What would you do if a friend offers you an e-cigarette, an.. Apps
you want to refuse? >N S Ti 0 oo 2
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-What stands out about the products or how they
are presented?
(Take a few pupil responses.)

Canva Al

6]

« This gives us a snapshot of how flavoured tobacco Templates
is presented to young people.

13
a0
Elements
17 * When someone may be having a difficult time,
empathy and compassion can help us respond with
care and understanding. T 2
« Empathy is the ability to understand and recognise Text ) Where have you seen e-cigarettes or

another person’s feelings, even if you have not
experienced the same situation. You do not have to
have the same experience to care about what The tobacco/nicotine industry uses
someone else is going through social media to grab young people’s

» Compassion goes a step further. It means recognising | attention so they can maximise sales
that someone may be struggling and wanting to offer and keep a competitive service

support &)
+ Both can help build connection and let someone know
they are not alone.
+ We're going to watch a short role-play that shows
Natasha responding with empathy and compassion 2L
+ As you watch, noice the words, the tone, and the next

nicotine products promoted?

Uploads

Tools
steps each person offers. We will discuss further after. g
o (Play video.)
B
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Templates
19 «  We have talked about responding to others with
. oo .
compassion and empathy. Now let's bring that same 93 -I-Ile strate Benlnd
Managing j idea back to managing our own stress 3 $
lements. H

Stress et o Managing stress is not always about finding the perfect “-l 'I' t .
P "Z:,‘;“,:;m"_" coping strategy. Sometimes it means noticing what is e ac Ics | have two moods:
 ebypeimair S g happening, choosing a response that fits the situation, ay
o and knowing when to reach out for support
Y «  (Ask pupils): Which stressful situations might be helped = ® Strategy: Using social media to

by something you can do in the moment, and which reach an audience
might require support from another person or a change
in the situation?(Take a few pupil responses.)

o Sometimes we can change how we respond to stress.

Other times, we may need help, more time, clearer

e Tactic: Using humour to get an:
audience’s attention

expectations, a boundary, an accommodation, or a &
change in the situation
o The goal is not to handle everything alone. It is to Uploads
recognise what you can manage, what you cannot
control, and when reaching out for support might help. 28
20 |f o Now let's look at healthy ways people can respond to Tools
| Hoalthy Options for Coping with Stress stress.
- y s « Different strategies work for different people and
A .‘ dig i“, different situations. What is realistic for one person 65
e may not be realistic for someone else. e
- 3\ m &m m « Choose one strategy from the list that you might use to
| X = i manage stress. In your notebook, write: 0

~How could this strategy support your well-being? 0 o+
What might make it difficult to use this strategy?
o Think about things like time, cost, access, location, or
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recognising. how they work. Canval
19 + We have talked about responding to others with &)
compassion and empathy. Now let's bring that same
idea back to managing our own stress. Templates
«  Managing stress is not always about finding the perfect e
coping strategy. Sometimes it means noticing what is oo -
happening, choosing a response that fits the situation, 2o EEN.
and knowing when to reach out for support Elements
o (Ask pupils): Which stressful situations might be helped “H HEBE
by something you can do in the moment, and which
might require support from another person or a change
in the sifuation?(Take a few pupil responses.)
« Sometimes we can change how we respond to stress.
Other times, we may need help, more time, clearer
expectations, a boundary, an accommodation, or a
change in the situation
(&)
Uploads
Internal
3
Tools
Lesson 4: Don't be Played! How Tobacco Marketing Targets YOU-th,
Projects. (=
o The goal is not to handle everything alone. Itis to oo
recognise what you can manage, what you cannot o? 2
control, and when reaching out for support might hely .
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-Is the message fair and trustworthy?
« Keep these questions in mind as we look at CB
each tactic and think about how it can shape
what we think and feel about a product. Templates
20 o>
A0

21 o One technique for coping with stress we are going to Elements P I aceme I"

try outis a type of breathing called Squared Breathing
You can do it at the.moment when you're feeling
stressed

o Squared breathing may feel calming for some people,
but it may not feel comfortable or helpful for everyone
If focused breathing does not feel right for you, you can

(=) simply sit quietly, rest, or pass on the activity. There is

no pressure to participate in a way that feels

uncomfortable.

Product placement is when a
company intentionally places a
product where people are likely
to notice it.

+ We're going to watch a short video that explains o This tactic may appear in movies,
Squared Breathing. While we watch the video, you will TV, music, social media, stores,
all have. the.oppartunity.to practice this. Uploads and promotions or sponsorships.
 Quick note before we begin: You are.in. charge. of your
body. You can breathe along, trace the square with »
your finger, watch quietly, use a grounding object, or =
choose another calm strategy. Tools
o Let's watch the video now (click on video)
https://youtu.be/S4fd93hd5lo?si=qqYEVGAdLYpAGWT_ ~
o (After the activity, ask students): What did you notice
about your attention or body, if anything? It is also okay Projects e
if this is not the strategy for you. (Take a few
responses) & |
*  As with everything new, try this a few times in your ( iy o+ L
until it becomes a routine. Apps

«  Squared breathing is one tool you can add to your
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21 «  One technique for coping with stress we are going to
try out is a type of breathing called Squared Breathing
You can do it at the. moment when you're feeling (@3]
stressed s
o0
no
Elements
nternal
Think about...
+ What do you notice about how the
product is presented?
Lesson 4: Don’t be Played! How Tobacco Marketing Targets YOU-th, « Whatis the product connected to in the
post?
«  Squared breathing may feel calming for some people, > Hopigoss theperemetitioct REiiibu
notice the product?
but it may not feel comfortable or helpful for everyone &
If focused breathing does not feel right for you, you can + What message might viewers take away
simply sit quietly, rest, or pass on the activity. There is. Uploads from seeing the product this way?
no pressure to participate in a way that feels
uncomfortable. 5
+ We're going to watch a short video that explains £
Squared Breathing. While we watch the video, you will Tools
all have. the opportunity. to practice this
* Quick note before we begin: You are.in charge. of your -
body. You can breathe along, trace the square with
your finger, watch quietly, use a grounding object, or e
choose another calm strategy. e
o Let's watch the video now (click on video) -
https://youtu.be/S4fd93hd5lo?si=qqY6VGAdLYpAa o+ 22-Color Schemel
o (After the activity, ask students): What did you notice S
about your attention or body, if anything? It is also okay _ -
S - - - 7 Notes (9 Timer 31% HPages 21/35 83 ., » (@
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Lesson 4: Don’t be Played! How Tobacco Marketing Targets YOU-th, 6
Elements

« The product may not be the 1 s of
the post, but its placement can still shape
how viewers notice and think about it.

2 o Now let's build on that by creating a coping combo
for a specific situation

« Choose one of the stressful situations on the slide:

-You have a big test tomorrow.

-You are dealing with conflict with a friend

-You feel overwhelmed by schoolwork (&)

~You are nervous about a presentation.

You did not make a team or activity you wanted. e
-You are dealing with stress or responsibilties at home:
«  In your notebook or on a blank sheet of paper, 4
choose two or three coping strategies that could
work together to help manage the situation. oot
o As you build your coping combo, think about
What does this person need right now? =
Why might these strategies be a good fit?
-What could make them difficult to use? Eolects
~How could the plan be adapted if one strategy is not
realistic or helpful? 90 - o el
«  Your combo might include something you can do in & -
the moment, something that helps you recover Apps
afterward. and a source of support if vou need it = 3 Ti ] oo
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« The product may not be the main focus of Canva Al
the post, but its placement can still shape
how viewers notice and think about it. CB
22 «  Another marketing tactic is the use of bright Templates
colours and design to attract attention and = =
influence how a message is presented. 95 Marketlng netectlve
« Companies carefully choose ¢olours, shapes, B
images, and other visual details to grab Identify as many clues as you can!
attention and create associations with a product. 2 g}‘:la"‘:‘fss
« Let's look at the advertisements on the screen. T . 1ma‘;es
iis): « Product placement
(Ask pupils): ) Text « Feelings or emotions
What catches your attention first?
(Take a few pupil responses.)
« Now look more closely: Then, answer the following questions.
. 1.What is this advertisement trying
-In the first ad, what do you notice about the to make you think or feel?
colours and the flayours of the e-cigarette? Z.Whnhi: the advertisement trying to
" reach?
-In the second, what do you notice about the e- (&) 3.Which clue best supports your
cigarettes and the girl's wig? answer?
-In the third, what image are they trying to conjure Uploads .| NG s rocct contans ot
up in your mind? H
(Take a few pupil responses.) .g
* These choices create visual connections Tools
between the product and the people, objects, or
setting around it.
o (Ask pupils): B
What feeling or association might these choices Projects = o
create? ) ——
(Take a few pupil responses.) 00 M ==
« Now you'll practice looking closely at these 0 o o
visual choices and thinking about why a AEES
comnany miaht have made them =¥ Notes (3 Timer 31% [J Ppages 23/35 23 7
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Lesson 4: Don't be Played! How Tobacco Marketing Targets YOU-th,
Templates
2 o
no
25 + (Review of resources from Lesson 1) Flements
+ (Teacher Note): Please feel free to edit or include When a company intentionally leaves out important
resources that are relevant to your school and/or information or exaggerates a product to encourage people
communty to buy or use it. g
+ These resources are here to support young people WS 5
when they need help, information, or someone to sledder ofithe Pack
talk to. Ask yourself: :
+ They can provide guidance, connect you to support B e i e
and help you make safer choices. © How is the advertisement trying to get your attention?
+ Often, he fst person someone reaches out fo fn't o
a hotline or a website—i's a person they trust. One > e
important support is a trusted adult. This could be a
parent/caregiver, coach, teacher, counselor, or Upeis
another adult you trust
+ Sometimes these resources are used in big 28
situations, and sometimes they're used just o ask
questions or get advice. You do not have to wait Tools
until a situation feels extreme to ask for help.
« References 5
hitps://www_lfelinehelpline info/
Projects —
2 + We've covered a lot today, from understanding ol
stress and how it can affect us to exploring coping o0 d
strategies, support, stigma, and ways we can oF
rEm e
e rLes‘po‘n(; o d'\fﬁcult su:auons - Apps
o Let's take a few minutes to reflect on what you want = = =] e
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25 + (Review of resources from Lesson 1)
+ (Teacher Note): Please feel free to edit or include
resources that are relevant to your school and/or @
community. Templates
+ These resources are here to support young people
when they need help, information, or someone to o
talk to. 78
Elements

nternal

Lesson 4: Don’t be Played! How Tobacco Marketing Targets YOU-th,

o They can provide guidance, connect you to support s
and help you make safer choices.
« Often, the first person someone reaches out to isn't
a hotline or a website—it's a person they trust. One 2
important support is a trusted adult. This could be a .
parent/caregiver, coach, teacher, counselor, or
another adult you trust -
«  Sometimes these resources are used in big
situations, and sometimes they're used just to ask R
questions or get advice. You do not have to wait rs Lot Practicat
until a situation feels extreme to ask for help.
« References: o 89
https:/fwww lfelinehelpline.info/ e
26 2 - e We'va raverad a Int tndav fram nindaratandina =4 o i = oo 2
e W T D rocs B e e  Notes () Timer a1 (G 25/ = @

9.?;‘;;‘4‘05‘°P == Q Ssearch m B @ e i @ @ &_ 2 & T ) & 27/10/1251;22$





image30.png
@ e v @ U X H| & H{ Q o) of (B | Q m|E3 M € Qoo + - ]
File Home Insert Design Layout References Mailings Review View Help Acrobat Table Design Table Layout | » C | @ https//www.canva.com/design/DAHWHHEDYrg/NG... [ v & v= § 0 crat
S O
A= AL B OB & ® 2L 0@ M
Paste Font  Paragraph  Styles  Editing  Create  Dictate Sensitivity  Editor | Add-ins
. v v v N aPDF . v
Ask Canva Edit 4.7s Animate  Position 5
Clipboard 5 Styles &~ Adobe Acrobat  Voice Sensitivity Editor Add-ins . @ @ ® . Q @
L1GRG @ ISW pUpl ISSPUITDTS. )
X . Canva Al
« Offering more choices gives companies more
ways to connect with different consumers.
« Now let’s put these ideas together and practice CB
looking more closely at a marketing message. Templates
B oo
26 + We've covered a lot today, from understanding a8
y -
stress and how it can affect us to exploring coping s I-el s Pracllcel
strategies, support, stigma, and ways we can -
respond to difficult situations.
* Let's take a few minutes to reflect on what you want
. VAPE YOUR HEART 0UT! Howcoud s mesae
o On the slide, you'll see several prompts. Choose at be interpreted?
least three and write a short note to your future self. :
«  You can write about yourself, a fictional situation, or
what you might tell a friend. You do not need to
share anything personal .
. tryin,
« There is no right or wrong answer. The goal is to wat:t i gtnget
identify something from today that you want to &) O S EN T
remember or use in the future o
(Give pupils several minutes to write.) DS
o Ifyou'd like to share, you can share one idea or
takeaway with the class. You are also welcome to 2L
keep your reflection private
Tools
FRREs ors el
ntormat Rl on't e Paged
B0 T
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Lesson 4: Don't be Played! How Tobacco Marketing Targets YOU-th,
27 « (Teacher note): Read key takeaways on side. Templates
-
oD
Ten e 93 I_ l, P 'l. I
- et’s rractice!
St s,
oy
* How could this message
% be interpreted?
o *Ifyou are teaching the curriculum up to Lesson
POST/AFTER 5, please complete the survey here. However, if
SURVEY ﬁs . N N . !
3 you are including Lesson 6, please use the survey o Is the message fair and
= in the slides at the end of Lesson 6. Thank you! o trustworthy?
o Teachers - This is the post survey for our
dashboard. Please have your pupils complete Uplosde VARMING: i rductcorans e
this survey after the pre survey and the
curriculum has been implemented. 4
o More information can be found at Tools
https://med.stanford.edu/halpern-felsher-reach-
\ab/curriculum-data-dashboard.html ~
o Pupils can access the post survey at the QR code
on this slide, or at https:/arco.de/behk7d FRREs
on't Be Pla
oo R
g o o+
29 « Lets play Kahoot! N
Kahoot! Ppe _
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« (Teacher Note): Pupils respond independently,
then pair-share with a partner.
* Ask pupils to consider:
-What message is the ad creating?
-What information might be missing?
-What makes the message seem trustworthy
or questionable?
(Take a few pupil responses.)
« The goal is to look beyond what the ad shows
and consider the message it creates and
whether it gives a fair picture of the product.
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« *Ifyou are teaching the curriculum up to Lesson .
POST/AFTER = 5. plaso compltoth ureyhee. Howswr swa  Drug Marketing Targets YOU-th
= you re including Lesson 6, please use the survey
& in the slides at the end of Lesson 6. Thank you! >
“ « Teachers - This is the post survey for our noa
dashboard. Please have your pupils complete
this survey after the pre survey and the 5
curriculum has been implemented. <
« More information can be found at Tools
hitps://med.stanford.edu/halpern-felsher-reach-
lab/curriculum-data-dashboard.html 5
« Pupils can access the post survey at the QR code —
on this slide, or at https://qrco.de/behk7d s e i [ semmnm
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R a help you question the messages you see and make your Cama )
decisions.
 (Teacher Note): Play video. ®
https://youtu.be/USHPkqWvICU?si=QP8Xgoahcxrlemsd | Templates

the video, ask students):
-What did this lesson change about the way you look at 95
tobacco/nicotine marketing?

-Why might knowing these tactics change the way you
respond to an ad?

Elements

-What questions can you ask when you're not sure whet|
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S ale$
29 o Lets play Kahoot! > “Vapes - E-Cigarertes
Uploads
3
Tools
Projects
fr— [——
Fe—l  on't Be Payed — —
oo
o o+ == 30-Students=H.
Apps
7 Notes (Y Timer 31% EJpages 29/35 83 .7
Page 170f 17 3732words & [} English (United States) . Focus B -——b——+ 9% Z © = Pag 80
@0 m S . 1519
¥ Lght rain EE  Q search LD 2CEBCOC=2aAE Nl RDD e &





image34.png
a o v U x o +
File Home Insert Design Layout References Mailings Review View Help Acrobat Table Design Table Layout | > C [ ® https//www.canva.com/design/DAHWHHEDYig/NG... B %) fo v= & 0 crat
=] N [m[m]
B A =E AL B O £ B ® e QA O m©
Paste Font  Paragraph  Styles  Editing Create Dictate = Sensitivity = Editor ~ Add-ins
- g v v v v aPDF v v +
Ask Canva Edit 5.0s Animate  Position
Clipboard 5 Styles &~ Adobe Acrobat  Voice Sensitivity Editor Add-ins . @ @ ® . Q @
respond to an ad? Canva Al
-What questions can you ask when you're not sure wh
message is giving you the whole story? @
-How might knowing these tactics help you make decis
for yourself? CIEES
oo
29 WIS TS * Today we've seen how tobacco/nicotine companies us L) “na. are some 'avs y'm can msﬂﬂﬂﬂ 'mn an
MAKE MONEY marketing strategies and tactics to attract consumers & EEmE all'el'lls&lllem ll!llly 'o GIJIWIIIGE !llll II! “v ] I!IIIIIIIGP
v"“ shape how people see their products.
e
Addietive o Like other businesses, their goal is to sell products anc T _
::‘,’,‘.','“‘ money, so they carefully consider what gets people's T
i attention and influences their decisions.
o The good news is that recognising. these tactics gives |
chance to pause and think critically. Instead of simply
accepting an advertisement's message, we can ask wt
company wants us to notice, think, or feel.
 Understanding marketing helps us make more informe &
decisions about the messages we encounter. Uploads
* Now let's think about how we want to respond when wi
these messages.
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Lesson 4: Don’t be Played! How Tobacco Marketing Targets YOU-th,
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A0
) Fllp The Script!
20 is)- i lements S - =
* (Askpupils): Now that you know how these marketing Greate a message that helps people think critically about using e-cigarettes.
work, how could you respond when an advertisement
trying to influence you? T Create ONE of the following options using a marketing tactic
* (Give students 1-2 minutes to think, then take severa Text we learned about.
responses.)  Poster or Print Advertisement
« (Teacher Note): Record student ideas. If needed, prot e G
N « PSA Storyboard or Collage
witl
" * Commercial Remix
-Think critically about the message. Be sure to include.
-Ask what information is missing © Who is your target audience?
-Check a trustworthy source &)  What truthful message do you want them to remember?
_Talk with a trusted adult Sotond * Which marketing tactic did you use?
ploads
“Report or block the content R o N
-Regcognise the tactic being used 5
« Those are all ways to take control of the message ratt =
simply accepting it. The goal isn't to avoid every oot
advertisement, but to recognize when someone is tryi
influence you so you can make informed decisions. B
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¥ > con anva Al
-Regcognise the tactic being used
e Those are all ways to take control of the message ratt &)
simply accepting it. The goal isn't to avoid every
advertisement, but to recognize when someone is tryi Templates [ ] /
influence you so you can make informed decisions. ™
oo
# =+ RESDURCES
31 o Activity: Flip the Script — Create a_Counter-Marketing | ™" e N ¥ 5 N
Flip The Script! Campaign For questions about quitting tobacco/nicotine:
+ (Ask Pupils): Based on the ads we analysed today, dc T B
agree with the claim that e-cigarette ads are using tac Text « Cancer Focus NI - for stop vaping advice
appeal to young consumers like you? (Take response EoRri e ot
u 3
« Follow-up: How does that make you feel? (Take respc il el 0808 508 5000
* Throughout today's lesson, we've learned that « For immediate help go to the nearest emergency room
advel.'tisements are ca.refully de.signed t? persuade pe Speak with a trusted adult:
* Now it's your turn to flip the script. Imagine you're cre: « You can also talk with a counsellor, nurse, trusted
counter-marketing campaign. In this campaign you'll ¢ & educator, caregiver, or health provider
counter-argument, or a message that tells the truth ar | uploads —_—
people think critically about using e-cigarettes.
* Your challenge is to choose one marketing tactic we 'g
discussed today and use it in a positive, truthful way.
o For example, you could: Tools
-Use bright golours or strategic design to draw attentic
important health message. 5
:izzIzr::{:ﬁt(z:;t:r:z:i\;:itplace a health message wi Projects. e 35 s AR
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* Think about: Canva Al
-Who is your target audience?
-What message do you want them to remember? ;]

-Which marketing tactic are you using, and why?
Templates

(Provide art supplies or allow digital creation.) -
A0

s THAT'S A WRAP!

32 * (Review of resources from Lesson 1.)
* (Teacher Note): Please feel free to edit or include rest T
that are relevant to your school and/or community. e ) e T
.
* These resources are here to support young people wt Text nex:l;lZ:;g:e:;e‘zz}::‘ve:;ﬂg:ﬁe the
they need help, information, or someone to talk to. :
« They can provide guidance, connect you to support, & * How could that question help you decide
you make safer choices, whether to trust or question the message?
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o (Teacher Note): Read key takeaways or have pupils
volunteers read off slide.
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